
PAT JORDAN — BIOGRAPHY

Dr. Patrick W. Jordan is an international design and marketing consultant, author and professional speaker. His methods and ideas have influenced the design of many of the products that we find in our homes, cities and workplaces.

Pat is Owner and CEO of the Contemporary Trends Institute [CTI], an international trends and branding consultancy. Clients of CTI include multinational companies from many different industry sectors, including: aerospace, consumer goods, computers and IT, consumer electronics, medical, telecommunications, food and beverage, leisure and retail.

Pat is a former Vice-President of Symbian, where he was also head of design. Symbian is the world’s largest mobile-communications consortium, jointly owned by Motorola, Samsung, Nokia, Psion, Ericsson, Sony and Panasonic. In addition, Symbian also licenses to Kenwood, Philips, Sanyo and Siemans. Prior to that he was head of Trends and Identity at Philips Electronics with responsibility for market development and communication of brand and design identity. Before that he was Director of Trends and Identity within the Domestic Appliances and Personal Care divisions of Philips, Europe’s largest electronics company. 

Dr. Jordan has been invited to lecture at conferences and seminars all over the world. He has over 100 publications in peer reviewed journals, books and conference proceedings. He has written or edited 6 books, five of which have reached # 1 in the Amazon.com category bestsellers lists, and is currently the world’s best selling author in his field. His books include Designing Pleasurable Products (Taylor and Francis 2000). This has become a standard design and marketing text within both industry and academia.

Pat has a visiting lectureship at London College of Fashion and Central St Martin’s College of Art and Design. He is also a guest lecturer at numerous universities in many different countries.  Pat is on the advisory board of Delft University where he reviews and advises on the university’s design research agenda and is a non-executive director of Sense Worldwide a leading international trends bureau.

He has won numerous professional awards for design and related activities. His latest book How to Make Brilliant Stuff that People Love and Make Big Money Out of It was published by Wylie in 2002 and his forthcoming book The Golden Rule will be published in 2004.

Pat is head of the Trends and Strategy section of the Industrial Designers Society of America. He is featured in Marquis Who’s Who in the World and The Dictionary of International Biography. He has also held the Nierenberg Chair at Carnegie-Mellon University, the most prestigious appointment in US design education.

Dr Jordan acts as a consultant to many of the world’s most successful brands and has advised the US and UK governments on public policy issues. He has written extensively on cultural issues and has conducted research into the effects of culture on people’s response to design and marketing.
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